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This workbook is
designed to help you get
clear on what you want
to convey in your images
(@nd visual identity), and
Qive you a place to
gather your ideas about

- the perfect personal
) branding shoot for you.
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Your personal brand is the impression that people get about you. It is the
feeling that people get when they see you and the kinds of things they
might say about you to other people.

People want to work with someone they know, like and trust. They want to
feel a connection with you. So having a personal brand and strong visuals
that consistently portray what you are all about is crucial to attracting your
ideal client. It's never been more important to be present online, with
inspiring, professional, story-telling images, that attract and encourage
engagement from potential clients.

Personal brand photography is the art of using high-quality images to tell
the story of your personal brand. Strong visuals will market and advertise
you, let your ideal clients come to know, like and trust you and position
you as an expert in your field.

Having a bank of striking, on-brand images that you can pull from for your
social media posts and website and for all of your marketing requirements,
will not only save you time and stress, but will also help you to grow a
successful business.

You will feel more confident, more professional, you will have a stronger
and more effective online presence, you will attract your ideal clients,
increase your income and essentially have more of the impact that you
desire!
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@ How have you got to where you are today?

@ Why do you do what you do? Why does it matter?
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What are your core personal values?

Choose 4/5 words or phrases which sum up everything that you feel is most
important




What is your mission in your business and in life?
What, in an ideal world, would you love to achieve?

What makes you the perfect person to make this
happen? What is unique and special about you and
your offering?
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Your next step is identifying your ideal client - the people that you can
help, and the people you want to help....

Things to think about....

- who do you most want to help and what do they do?

- where do they hang out? (both online and in person)

- what pain points / problems do they have that you and your business is
going to solve?

- what are you going to deliver to them and how are you going to help
them?

- what strap lines and calls to action will speak to them?

l me as much as you can about the people you want to help.

Py Bl
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How do you want your potential clients to think of you and your brand?
How do you want them to feel when they come into contact with any
aspect of you and your personal brand, either in person or online?

What kind of things would you want your customers to say about you and
what you offer them?

@ Describe how you want people to view you
o and your business
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Now, based on the above, identify 3-5 words or
sentences that you would use to describe your
brand?

For example my brand values are 'supportive and empowering'
(confidence building), 'ethical’ (doing business in a fair and
socially & environmentally conscious way), 'genuine and honest'
(being myself and creating meaningful relationships with my
clients). | want any images that my potential clients see to always
portray these values.

| understand that sometimes single words aren't clear enough, so
please expand on what you mean a little, as | have, if you need to,
so that the messages you want to convey are clear.
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What is your Brand Personality? Imagine your

brand is a person - what is that person like?

(Usually primarily your own personality traits, e.g. friendly, caring, bubbly,
honest, etc)

When you think of the Brand Values and

Personality you have identified, what colours
and themes come to your mind?

For example, my colours are sage greens, teal and mustard. Teal and
mustard because they are rich, warm autumnal colours that | love, and
greens because | love nature and they are calming and gentle. | also use
natural foliage motifs in my branding for the same reasons.

Page 10 www.sarahwhitephotography.co.uk



oo 4 ek
LT ey

There are lots of different themes that you might want to explore in your
images to capture the various aspects of your life and work.

It's all about you, the elements of your personality that make you who you
are, and the different parts of your business. This will give you a varied
bank of images that perfectly reflect your personal brand.

HERE ARE SOME IDEAS

But you may well think of others

> What YOU dO g *Your workspace

. S =

Why you do it __ 488 & Your pro@uct
: ‘ __orservice
MeTFERonE - Behind the

The Details, i . 9 'scenes_‘
e.g. packaging, '
journals

Loves you have,*
e.g.your

Your tools
_ and
= equipment——

What you provide =
_ for clients

e
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This is where you can get down to the detail of how your own personal
branding portfolio would look. Have a think about all of these questions,
and jot down your thoughts.

Themes

Having looked at the theme ideas on the previous page, and considering
what you would like to convey in your shoot, what themes would help you

to show who you are and help you to connect with the people you want to
reach?

Locations
Where will represent you best? Where do you love to be?
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Props
What can you not work without? What will help your images to represent
your personality?

Clothes

What kind of clothing and outfits will work to show the different sides of
your personality and your work? (Keep you brand colours and themes in
mind when you are making your selections so that your images have a
consistent look and feel)

Image requirements

Consider all of the places where you would like to use your images?
Facebook? Instagram? Your website? Blog? Email marketing? (This can
influence the style and variety and shape of images you need)
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Thats it. Well donel

You are well on your way to designing a
- branding photoshoot that is completely
unique to you!
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